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In order to understand more about the emerging vulnerabilities that young Londoners are
facing, Barnardo’s teamed up with Brandwatch, a UK-based market research company to
listen to what young people are talking about in conversations online.

The project involved three phases of research, each phase more narrow and detailed in its
focus than the last. Over the course of the project, 11 initial priority areas identified by the
digital listening working group were narrowed down to

Poor mental health was a significant obstacle for many young Londoners, but particularly for
those identifying as Trans and for young people aged between 19 and 21 years old. Low self-
esteem and school-related pressure contributed to much of this, however reasons for poor
mental health differed among different groups.

A considerable proportion of young Londoners responded that they frequently felt lonely
however; this was amplified among young Trans people in London. Almost 40% of Trans
young people said that they experience feelings of loneliness ‘all of the time’. We found that
many young Londoners do not have adequate social support networks, however there were
other reasons at play as to why many young Londoners feel such levels of loneliness.

Young Londoners had mixed feelings about the impact of the internet and social media in
their lives, with the majority feeling neutral about its overall influence. We found that
exposure to negative online experiences such as pornographic and violent content was
particularly high amongst younger age groups. Bullying was prevalent on the vast majority of
social media platforms; however it was Trans young people who really stood out in their
experiences of bullying online.

Despite the project’s limitations, the digital listening pilot has enabled London Futures to
learn more about what young Londoners are talking about online and has given us the
breadth and depth of insight that would normally not have been possible in the time frame
allotted for this piece of work.
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The project started with a discussion about the shaping of London Futures and the need for
digital solutions to really capture insight about emerging vulnerabilities that young people are
facing and how this learning could be used to change the systems that young people navigate
for the better.

We felt that really listening to what young people are talking about would give us an insight
into their hopes, fears, aspirations and concerns - telling us things that as adults might not
even be aware of. It started from a real passion for finding out about what young Londoners
were saying online so that we could target our responses and services to what they need
rather than what we think they need.

Brandwatch are a digital consumer intelligence company that typically provide services that
help organisations to track public perception about a brand or product. Brandwatch were one
of three organisations that responded to the digital listening tender.

Brandwatch were chosen as the company to take this piece of work forward for a number of
reasons: Brandwatch demonstrated that they had capacity to complete the work within the
timeframe required; they built a team around us as the client; they offered a collaborative
approach to the three phase project, allowing us to check in on their findings and discuss how
this aligned to our needs and expectations; they had the experience and expertise to respond
creatively to changing needs; they had the ability to provide both quantitative and qualitative
analysis along with compelling visualisations, and finally they responded appropriately to the
additional safeguarding requirements that were needed in a project like this that involved
listening to young people.

The digital listening working group worked directly with Brandwatch and young people on this
project. The working group was made up of five London Futures staff across the Digital team
(Andrea Sasu), Voice and Influence (Babette Bleach), Children’s Services (Kathryn Uche),
Research and Evaluation (Ed Stagg) and project management (Rachel Curnock).
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e To explore the use of digital technology to surface, understand, quantify and track
emerging issues for young people in the region;

e To get a greater understanding of how and where issues are trending to help define
services requirements, inform good practices with the goal of delivering better outcomes
for young people.

What are emerging themes/topics/trends within specific issues impacting young people?
How does an issue impact boys and girls differently?

e Are there patterns of events observed within an issue that point to potential crisis (i.e.
sleep disruptions, dropping grades)?

e What are voices emerging in discussion of an issue? (i.e. kids, parents, educators,
therapists)

e What are the perceptions, emotions, needs of those varying voices relative to an issue?

e What are opportunities to provide/alter services/offerings relative to these issues that
arise?

‘
~
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Phase One

Scope of work

Track a broad range of issues affecting young people aged 13-25 in the UK taking place in
conversations and discussions on the internet. To understand the scale of the discussions,
where these discussions are taking place and the different target audiences involved.

Method

Brandwatch sifted through publically available websites using search queries. The websites
searches included online new sites, Twitter, Instagram, discussion forums, blogs and other
networking sites. Barnardo’s digital listening working group identified 11 priority issues that
we wanted Brandwatch to use as queries in their mining of publicly available websites. The
search was carried out on conversations taking place between 1 November 2018 and 31
October 2019.

The 11 priority areas that the Barnardo’s digital listening working group identified
were as follows:

Impact of the digital world;

Gangs and knife violence

Violence and challenging behaviour
Loneliness and isolation

Low self-esteem and self-confidence
Mental health

Drug, alcohol and substance abuse
Sexual abuse and exploitation
Education and training drop-outs
OCD and ADHD and;

Austerity and poverty.

Brandwatch produced a dashboard for each of the 11 priority issues identified by
Barnardo’s which brought together the overall themes of each priority issue, the
volume and pattern of conversations happening online and the audiences
participating in these conversations.
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Findings

Impact of digital world

Cyberbullying was a prominent topic, particularly as a reaction to prominent musicians,
athletes, and politicians being threatened online.

Insight: Cyberbullying was a prominent topic in both the UK and London, with many expressing anger and frustration at online bullies and trolls, the level of online
abuse, or the consequences of cyberbullying. Top hashtags were related to activist movements attempting to curb online harassment and abuse.

Top Hashtags UK Posts LDN Posts

UK = 400K pOStS ‘o #choosekindness 38K 587

. ) 0
W Twitter: 293K (73%) 2000 #oddoneout 25K 340
NEWS
s = 0, .
= News = 95K (23 %) 2000 Hoveisland 13K 194
A 1000 #antibullyingweek 1.0K 186
4] = 0
W London = 66K posts (17%) 0 #ixtheglitch 718 271
Nov 18 Dec18 Jan 19 Feb 19 Mar 19 Apr 19 May 19 Jun 19 Jul19 Aug19 Sep 19 Oct19
JakePaul:
YuuTcLlrgéi‘iTa?fJake We needto discuss cyber-bullying/Also Jake Paul: 21K RTs
Paul Doxxes PostMalone whose houseis later stuckup at gunpoint 178K Likes
au I Also Jake Paul: Host party where girls are drugged ... Link
: i Thiswoman has CHILDREN. She has DAUGHTERS. IMAGINE, Site Posts
P REEC:_IIDDL?(I?SKEHE for one SECOND if you found out that your mumwas bullyiing 727 RTs
_ y young girls online I'd be mortified and humiliated atbeingrelated 14 K Likes N
n “ ol E a cyberbuliing to such avile vile human #0ddOneOut. Link twitter.com 293K
N b ) theworldnews.net 5.6K
- a . ﬁ . Petition to hold — Guys please sign @BoboyChomspetitionl Its on 67KI Petiion: 794 o
= cyberbullies& tralls  Hold online trolls accountable fortheir online abuse via their IP 15K Likes www.dailymail.co.uk 49K
o ’. e accountable address. Link
\ = La www.mumsnet.com 25K
. MNearly 1in 3 teens experience bullying online —it's ime to wipe
Supporting Anti-  away the hate. Retweetto helpus and @LitleMix makeastand, ~ 2.5K RTs www.reddit.com 1.7K
Bullying campaign  raise awareness andsee how you can #ChooseKindness 5.8K Likes
Link

Screenshot from Brandwatch dashboard

Gangs and knife violence
Key topics included the role of police and government in curbing gang violence, and potential
drivers including music, media, and police and education budget cuts.

Violence and challenging behaviour

Many discussed violent crimes in the news as well as sharing experiences of racist and
misogynistic abuse.
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Loneliness and isolation

Conversations on loneliness often overlapped with mental health. Disabled and LGBT+ youth

were discussed as demographics more prone to experience loneliness.

Isolation & Loneliness: Audiences

Insight: Parents dominated the conversation on loneliness. Young mothers expressed feeling isolated from friends and older parents cited concerned for their
university-aged children adapting to life away from home. Young people talked about their own feelings of loneliness, which tied in with depression and wanting to feel

accepted by others.

UK London
Educators 3 0
Health Care 5 0
Professional
Parents
Social Workers 1 1
Young People 403 53

‘I have a two year old and a new baby. | dont seem fo
fit in anywhere anymore. | made lots of friends
when | had my first baby Now many are back at work
and those working part time do exciting days out
with their toddlers that | just dont feel up to with a baby
intow. ...

Source: mumsnet.com

‘I couldn't agree with you more, pregnancy is very
isolating, for a first time mum i felt being a parent was
isolating. I lost fnends when my daughter was born.
Shes nearly 2 and have had lo start again.”

Source: Twitter

‘I think my DS's problem is that he I1s used
to being part of a wide social group at home, and
indeed, being one of the pivotal organisers of social
events. He justisn't used to being alone or
Just having 1 or 2 people to call on, and
with no obvious place to hang out. Hopefully it will
seltle down. | have pointed out to him that he is a
better position than many.

Source: mumsnet.com

A couple of favounte moments, from the same
wonderful teacher: When | was living in Japan, |
got the news that a relative was very sick | cried
in my teacher's office. She was so kind fo me
when | was lonely and sad*

Source: Twitter

“ .. I haven't accomplished anything either. I'm
so temble at everything. | can't do anything
right. | have no hobbies, no job, no interest. The
only thing | have going for me is the fact
that I am a student but | don't know what to do
anymore. | feel so lonely .~

Source: dealingwithdepression.co.uk

‘Knowing what [ know now, Iwouldnt change
my sexuality, at all But back as a teenager |
hated feeling so alone, wanting fo fit in, and
mostly wanting to know | was normal And
accepted. ..°

Source: Twitter

Screenshot from Brandwatch dashboard; Phase 1: Isolation and Loneliness

Low self-esteem and self-confidence
Discussions on low self-esteem and self-confidence often highlighted the effects on young
people, the overlap with broader mental health and the role of relationships in self-esteem.
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Mental health
Health awareness occasions like Mental Health Awareness Week drove conversation. Mental

health issues amongst young people were discussed, as well as lack of support.

Mental Health: Overview

Insight: Peaks in conversation centered around \World Mental Health Awareness Day and Mental Health Awareness Week, prompting many to share their experiences
of mental health and call for better services to help with mental heaith problems.

@ Top Hashtags UK Posts LDN Posts
UK =3M posts #mantalheath atk 57K
W Twitter: 2M (78%) - Py #ansiety 168k 25K
E News = 330K (12%} 15000 ‘ * \ h ;;G Belorpransion 13K 22K

i i ) L 4

2 N .|.’J I'\(II'-"I"M("J ,...‘,-ri',n\,uﬂl"&'nj.' 1r\-,’l"|\.‘-f" 'nJL-‘;i"ﬁ.‘.-\l’,‘nrJ WA F‘-Fi #mentaiheakhawarenessweek 13k 22K
& London = 434K posts (16%) 5 bokdmabibasy K 19K
Mov 18 Dec 10 13019 Fab 10 M3 19 Ape 18 May 10 M 19 319 Aug 1o Sep 1w 0a W i s S

‘Being a good listensd is key to showing young pecple that
@) | WedMental  they are not slane when struggling wik their mental health. 23K RTs

Hoalth Awareness  Next time someone opens up 1o you sbout thew mental 116K Likes
Top Emojis Day health, uso these tips by our Actmsts UK Top Sites
Link
Site Posts
o 2 W's Mbantalk and while is
&5 = amazing, we nesd ACTUAL CHANGES: twitter.com M
~ d - il‘.‘ .f: s AM"::‘:I‘IJ'\:'.‘:* - mantal heaith senices need better funding J:F:k?,‘
" R ; Yo wading lists noed to be lessoned ' www.mumsnet.com 125k
Link
iA=L rr
E a - ” . www.theworldnews.net 16k
- © = e :n:uﬂyl'.lnl ll;:ubad' starter pack
& % S 6 bouncing
= ] e “F:Irm:i 5 < gicking &t your g 199.6k RT3 www.dallymail.co.uk 121€
- walk y K T4E. Ok Lik
anxoly i e = www.Instagram.com 10k

Lik

Screenshot from Brandwatch dashboard; Phase 1: Mental Health

Drug, alcohol and substance abuse
The conversation was dominated by reactions to the hypocrisy of MPs revealing that they
have taken drugs in the past (particularly Michael Gove) but who want to impose harsh
punishments on other drug users.

Sexual abuse and exploitation
Conversations were largely driven by reactions to high-profile rape and abuse cases, as well
as gangs who many believed were grooming children.

Education and training drop-outs
Peaks in conversation around dropping out were mostly humorous. Lack of school attention
and support was discussed as a cause for dropping out.

OCD and ADHD
The conversation centred around people sharing their personal experiences and those looking
for advice and support with the conditions.

Austerity and poverty
Many reacted with anger, disbelief and sadness to government actions and the growing levels
of poverty in the UK. Parents voiced concern for their children.
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To take a deeper dive into five to seven issues affecting young people aged 13-25 in the UK
from the original 11 issues tracked in phase one of the digital listening project. To break the
initial issues down into more focussed themes, providing quotations from those taking part in
the online discussion.

Barnardo’s digital listening working group decided on the seven priority areas for Brandwatch
to focus on during phase two. The seven issues chosen represented the most common
themes from the phase one findings and issues that the group felt young people could offer a
particularly unique perspective on.

Impact of the digital world;

Gangs and knife violence;

Violence and challenging behaviour;
Loneliness and isolation;

Mental health

Drugs, alcohol and substance abuse and;
Education and training drop-outs

Cyberbullying was the key topic in this theme, being prevalent both on social media and in
online gaming. Children well under 13 were already exposed to abuse online despite social
media age restrictions. Abuse of LGBTQ+ children in particular was common and less
hidden than some other types of cyberbullying. Parents thought schools should take a
more active role in prevention, spotting and handling of incidences.

“As a girl gamer | get harassed and experience bullying by men during online gaming, some

of which is sexually explicit and I'm fed up of the way | am treated as a girl who plays online
gaming, I've had to resort to using a inconspicuous name to avoid harassment”

10
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Cuts to key support and service for young people and rising school exclusions were all seen
as factors in the increase in youth violence. The role of girls in gangs was seen as an
important but under-explored topic and there were mixed opinions on the role of drill music in
gang crime. Parents were becoming more aware of County Lines gangs but often felt helpless
to protect their children.

“There’s no EMA, families are struggling financially, rents are increasing, wages are low, and
competition for part-time jobs are high. So gangs, drug dealing and easy money is more
appealing. Hence, knife crime”

Parents, teachers and schools were all struggling to cope with the effects of challenging
behaviour. There were concerns about the effects not just on the children with challenging
behaviour but the impact on others around them, both at home and in the classroom.
LGBTQ children were seen as being most vulnerable to violent bullying, with long-term
effects.

“l was beaten up regularly and posters were put up about me all around the school. All
because | was gay. It ruined my chance of an education and left me with mental health
issues. | thought about taking my own life because of it”

Many young people were struggling with change and transitions i.e. between school and
college, college and university, moving out of home or starting work. Social media was often
blamed for the rise in feelings of loneliness but was also seen as having an important role to
play in alleviating isolation. Care leavers and LGBTQ young people were seen as being at
particular risk of loneliness and isolation.

“l moved away from home for a new job but | am struggling to meet anyone or make any
new friends. | work random shiftsso | can’t do any hobbies or sportas | can’t commit to the
same time every week and I'm never at home at the same time as my flatmates. I am
starting to feel really low”

Mental health issues were seen to be increasing amongst young people, notably anxiety
and eating disorders. Health-care professionals, parents and young people all expressed
concerns and frustrations with CAMHS in terms of access, waiting lists and
treatments. In addition, Transitions between CAMHS and AMHS were often
problematic. Parents were struggling to cope with their children’s mental health and felt
under-supported.

“The NHS is great and everything but their mental health service for young people is actually

horrible. It’sridiculous what how many teenagers are having to go through because CAMHS
tells them their problems aren’t bad enough to treat”

11
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Drug use amongst young people was considered to be on the rise, with many using them to
deal with mental and emotional health issues. Drug use and dealing in schools were
seen as becoming more prevalent, which shocked many parents. Cannabis use in particular
was seen as becoming normalized amongst young people, with many users refusing to
believe it had any negative side-effects. However, many examples of cannabis-induced
psychosis amongst young people were reported.

“With the deep web dealers you can get whatever you want really easily and you learn about
new stuff you haven’t heard of before”

Many young people felt that they had been pushed into a course of study that was not suited
to them which had led to them dropping out. For many, the pressure of study had led to an
increase in mental health problems and they felt that they received little support for this.
Many parents also pointed to cannabis use as a reason for dropping out, particularly amongst
boys.

“l dropped out of college because I was under so much stress and my mental health was

suffering. | didn’t get enough communication with my tutors and it was so disorganised, it
made me ill”

12
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Phase 3

Scope of work
To explore issues emerging from the previous two phases of the project directly with a
sample of young people aged 13-25 living in London.

Method

The digital listening working group chose three issues that emerged from phase two
findings to take to young people. The three issues taken into phase three of the project
were chosen by the digital listening working group as we felt that young Londoners would be
able to offer a particularly unique perspective on these issues based on the results of the
phase two findings. The survey was designed by the digital listening working group in
collaboration with the Brandwatch Qriously team who delivered the survey.

We agreed on 20 guestions in total, centred around the topics of mental health,
loneliness and isolation and impact of the digital world. Youth colleagues were
consulted on the language of questions and answer options. In total, we surveyed a
sample of 1,009 13-25 year olds across London. Survey responses were weighted to
reflect the age and gender profile of the population of London. This means that responses
were broadly representative of the 13-25 population (with respect to age and gender). The
survey was circulated by Brandwatch in advertisement space on a number of websites.

Findings

Demographics

A total of 1,009 young Londoners aged 13-25 responded to our survey. Responses
were weighted to reflect the age profile (Figure 1a below) and gender profile (Figure 1b,
next page) of London.

How old are you?

]

19-21 ——

22-25 I |_}.,_.,‘{

0% 10% 20% 0% 40% 50% 6% 0% 0% Q0%  100%

Sample size 1009

13
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Cender

Transgender l—{m
Prefer not to say jITRiI"
0% 20% A0% B0 B0

Sample 4ize 1009

Figure 1b

Mental health

100%

Trans young people were considerably more likely than girls and boys to say their mental
health was a significant obstacle in their life (Figure 2: 34.3% vs. 14.3% vs. 13.2%),
young people aged 19-21 were more likely to say their mental health was an obstacle than

any other age group (Figure 3).

14
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How often does your mental health get in the way of things you want to do?

I 5%
None of the time I 1°.2%
I 197

I +15%
Some of the time* I o.0%
I 0w

I 7%
Most of the time I :7.2%
e

I 152w
All of the time I 3%
I A

|
0% 20% 40% 60% 80%

® Male @ Female @ Transgender

* significant

Figure 2

How often does your mental health get in the way of things you want to do?

None of the time e e

Some of the time

Most of the time s 20%

All of the time ~ ——— 5%

0% 20% 40% 60% 80%

®13-15 @®16-18 @ 19-21 O 22-25

* significant

Figure 3

100%

100%

15
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Low self-esteem was cited as the greatest contributor to poor mental health, particularly
among younger age groups. 13-18 year olds also pointed to stressing about school as a
significant contributing factor to poor mental health (Figure 4).

What makes your mental health worse?

Low self-esteem/self-confidence —=—=w i74%
Feeling lonely or isolated 0105, 7%

Stressing about school e.g. grad... =VFie0—=—r—1= Fagn 00"

Family tensions =D————"1es%,, 2037 6%
Having nobody to talk to about h... £ —— L
Worrying about my own or my fa... S0y %
My relationship with adults inm... V—]—— lﬂségj,;;sm'g%

Being bullied i lEsx
— Q3%
Using the internet/social networ... =‘5‘99§.%§sf§55%
: —_— %
Something else 7%
0% 20% 40% 60% 80% 100%
®13-15 @16-18 @ 19-21 22 - 25

* significant

Figure 4

Having someone to talk to was the most common contributor to improved mental health
among respondents whose mental health affected them ‘all of the time’ (Figure 5).
Relaxing/taking time for oneself and getting out of the house were prominent supportive
actions for those who said that their mental health was a significant obstacle i.e. ‘most of the

time’.

16
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What helps improve your mental health? (Mental Health is an obstacle Some of the time/Most of
the Time/All of the Time)

Relaxing/taking time for myself* - 46.8%
Getting out of the house* — %035
Support from friends and family — 25.5% 0"
Having someone to talk to about... zz:;is;%é"
Using the internet/social networ... =I1§'s§.§%

Meeting new people =115
H 73
Something else  e—C12 o

Help with school work — === sox

Using mental health services

0% 20% 40% 60% 80% 100%

©® Some of the time @ Most of the time @ All of the time

* significant

Figure 5

In terms of mental health support requested by young people, someone to talk to was
overwhelmingly the most common response. Among Trans young people, clinical support
from GP’s and alcohol/drug support emerged as significant responses (Figure 6).

17
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What other support do you need to improve your mental health?

Someone to talk to

More opportunities to meet othe...
Help with money

Help from GPs / doctors™

Help from mental health services
Something else

Help with caring responsibilities
Alcohol/drug use support

Mothing®

@ Male

* significant

Figure 6

Loneliness

36.2%

—
— Y 21%
eSeeTTnessss—— 7] 9%

EEEEEEeeee—— 7] 5

12.8%
—— T

0% 20% 40% 60%

@® Female © Transgender

30%

100%

Nearly 40% of Trans respondents expressed constant feelings of loneliness compared to 15%
of girls and 14% of boys (Figure 7). The greatest driver of loneliness is a lack of social
support; either in having nobody to talk to or lacking a friendship network. Boys were most
likely to say that having nobody to talk to contributed to their loneliness (Figure 8).

18
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How often do you feel lonely/isolated?

23.5%

None of the time 14.0%

14.0%

335.5%

Some of the time slom

22.0%

27.1%

Most of the time 30.0%

*a

Py
u‘

#

I o
All of the time NN 1sox
I sex
0% 20% 403% 60% 80% 100%
©® Male @ Female © Transgender
Figure 7

What makes you feel most lonely?

Having nobody to talk to about h,,., =—— s

Mot having many friends or oppo..  —— s
My relationship with my parents/...
Having no money to do things (o...
Living alone == sex

Being bullied —"

' N -
Lack of access to internet/social ... = iix

0% 20% 40% B0% 80% 100%

® Male @ Female © Transgender

* significant

Figure 8
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The research showed both boys and girls felt most lonely at home, but Trans young people
stood out in their sense of isolation at school with 21.3% of respondents feeling isolated in
this setting compared to 11.3% of girls and 6.1% of boys.

Friendships were the greatest combatant of loneliness for boys and girls (Figure 9), and for
those who said that loneliness was not a significant problem in their life. Almost 45% of
young people who said that loneliness affected them ‘none of the time’ said that having
friends helped them to combat feelings of loneliness. This is compared to around 30% of
those who said they were affected by loneliness ‘some of the time’ and ‘most of the time’ and
just 13% of those who were most affected by loneliness. Pet ownership was also identified as
a clear supportive tool for Trans young people with 27.7% of respondents saying this could
make a difference (Figure 9).

What helps you fight feelings of lonelinessfisolation?

Having friends e——

Using the internet/social networ... S i0.1%

Social media E— 120%

Talking to someone about how | ... — So—— 5%
Working/Studying S— o
Having a pet Se——— 1% I
Meeting new people 100

Learning new skills w105

Something else S ——— 72r%

0% 20% 40% 60% 80% 100%

©® Male @ Female @ Transgender

Figure 9
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Those who felt lonely all of the time were one-third less likely to request opportunities to
meet new people their age than other respondents. This group of young people were equally
less likely to request support with school work. Instead, help with language skills surfaced as
uniquely significant for this group (Figure 10).

What other support do you need to help you feel less lonely/isolated?

Someone to talk to about how I f...
Opportunities to meet new peopl...
Access to the internet/social net...
Help with school work*

Help applying to jobs/university
Help with caring responsibilities
Help with language skills e.g. sp...

Something else

@ None of the time

* significant
Figure 10

Impact of the digital world

@ Some of the time

0.0%

0.0%

0.0%

| I‘
e,
A
Er]

3.8%

40% 60%

@ Most of the time

80%

All of the time

100%

Barnardo’s also asked about the impact of digital/social media on young people’s lives. While
the majority of young people said that digital/social media had neither a positive or negative
influence on their life (42%), the research found as many as 36% of 13-15 and 42% of 16-18
year olds reporting that they had been exposed to pornographic content online - with younger
age groups at greatest risk of being exposed to all forms of negative online experiences

included (Figure 11).
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Have you experienced any of the following online?

= | ——
Someone pretending 10 Do e 11 1%

' I 307X
someocne they aren’t  F o T

S CEEEER G EUIEE L ST R UL i ———
content | E——— sk

Exposure to viclence S 1o
3

People selling/offering drugs ete, s ooy
Dﬂl|lﬂE I L1TN

Mone of the above

D4
3 TN

0% 20% 40% GO% BO% 100%

®13-15 @®16-18 ©@19-21 (O 22-25

* significant

Figure 11

Trans young people were more likely to see harassment and bullying on various platforms of
social media than boys and girls (Figure 12), and less likely to see digital as a positive
impact on their lives.
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Have you experienced bullying or harassment (e.g. racism, homophaobia) on any of the following
platforms?

|n5tagram ]

I09%

WhatsApp 1

Shapchat s——

Video games =—rmooo L

. — Y
TikTak — 7 350%

Facebook =S=aisx® | . ..
TWITTET | o 7%
Houseparty —=_ii%

Dther _-.u‘wi_ 1.6

| have not experienced bullying/ ... — ="Taan

0% 205 40% 60% 80% 100%

©® Male @ Female @ Transgender

* signilicant

Figure 12

More than one in four young people (27.9%) did nothing in response to negative experiences
online, with younger age groups more likely to take action against online perpetrators such as

by blocking, muting or reporting the perpetrator (Figure 13).
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How do you normally deal with negative experiences online?

Block or mute the person — 0%
responsible = = 0
3 26.6%
Do nothing® ¥ wom

Report the post/behaviour using 27.8%

. v L
social media ‘report tools” S Y

Talk to my friends or my =— J09%
boyfriend/girlfriend/partner S LA

Something else B 110%

| |

Talk to my parents/carer == 3%

Talk to my teacher/support worker S ih
0% 20% A0% 60% 80%

@®13-15 @®16-18 ©®19-21 O 22-25

* significant
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Limitations

Emerging and rapidly changing use of language among young people means that it is
likely that some conversations were missed in phase one and two.

The approach taken by Brandwatch does not capture conversations taking place
outside of publicly-available internet and social media sites e.g. dark web, in-app
messaging, Snapchat, WhatsApp

Difficulty understanding the demographics of young people involved in online
conversations, particularly in phase one and two. In phase three this information was
captured, however as this was self-reported by respondents it is likely that some of this is
inaccurate.

We had no prior relationship with young people who responded to our survey, this may
have affected how truthful young people with their responses. Young people may
feel more comfortable sharing how they feel once we have built that relationship with
them.

Questions about ethnicity were not included in the survey, meaning we do not know
how each of the three priority issues (mental health, loneliness and impact of digital) differ
among different ethnicities of young Londoners.

Collaboration with young people took place but was limited due to time constraints.
Selection bias was likely present - the type of young people who complete surveys are
likely different to those who do not complete surveys. It is unlikely that we are
capturing the voices of the most vulnerable.

Potentially underestimated the number of Trans young people who responded to
the survey in Phase three as many will rightly choose Male/Female as their gender.
Priority areas were chosen by Barnardo’s digital listening working group, meaning that the

research was done through the lens of Barnardo’s staff and not led by young
people.

Strengths

The phased approach enabled us to narrow the focus of the research at each point.
Multi-disciplinary working between staff from children’s services; voice and
influence; strategic impact team; Brandwatch and the digital team. We were able to draw
on expertise from each area.

Wide reach across London - unlike much of our research, the survey was not aimed at
Barnardo’s children but targeted to 13-25 year olds across London.

The survey sample was large and broadly representative of the London
population in terms of age and gender, enabling us to tentatively draw some conclusions
about the key issues facing 13-25 year old’s in London.
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e The survey was tested with a sample of young people accessing Barnardo’s support
before finalising. Young people suggested changes to the language, survey format and
survey length. This helped us to ensure the survey was appropriate for young people
competing it.

e Brandwatch used an innovative method to advertise the survey meaning that we
may have reached young people that Barnardo’s may not have had access to through
other survey methods.

S S \‘\-.\w Ny
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Findings from phase one and two were used to decide three areas of importance that the
Barnardo’s digital listening working group felt best represented Barnardo’s core aims and
could appropriately be asked to a sample of the 13-25 population of London.

Low self-esteem and school pressures explained much of this.
Different groups of young people requested different types of support to improve their mental
health. A common response was that young people wanted social support in the form of
having someone to talk to. For Trans young people clinical support was most sought after.

Much of the loneliness young people
experienced was explained by a lack of social support - either having nobody to talk to about
issues they were facing or not having a strong friendship group. Those who felt most lonely
however did not request social support as a priority area to help combat their loneliness.

Younger age
groups, particularly those aged 16-18 were most likely to be exposed to a range of negative
online experiences. While younger age groups were more likely to take action against online
perpetrators of harm, more than one in four young people ‘did nothing’ in response to online
harm that they witnessed.
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We knew that the project would be a learning piece and we knew it would challenge us. We
have no doubt there are things we would do differently with the hindsight we now have.
Despite this, we feel that
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particularly around the
additional vulnerabilities faced by Trans people in London and to commission some further
research either internally or externally to define what the issue is, who is affected, how they
are affected and what Barnardo’s can do to support Trans people in London. We will look to
apply for funding from the Barnardo’s foundation to support this work.

To this end, to start
conversations about the involvement of service design in the work planned to dive deeper
into the issues raised in this report.

This may or
may not include working with other charities with expertise in the area.

and use these discussions to inform Barnardo’s influencing objectives in London.

We will
as this data was not collected through this
initial research.

We will continue to to
inform how we support young Londoners and work with our corporate partners to explore
cost-effective ways of doing this.

We will share the findings of this report with children and young people in a way which is
accessible and engaging.

We would like to thank all of the young people who took part in this research. Without their voice, this
project would not have been possible.

Phase 1 findings
Phase 2 findings
Phase 3 findings
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